EXPERIENCE WORLD CLASS
AUGMENTED REALITY

The ougmented reality treasure
hunt adventure awaits your
discovery!

GET STARTED

Loyalty Tech

IGC Digital Pop-Ups:
Location-Based

Promotions & Marketplace

Media Kit
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Media Kit To Brands

The purpose of this presentation is to provide an
overview into the IGC loyalty technology platform
and how it bridges the gap between foot traffic,
loyalty points and the advanced marketplace

Users collect loyalty points outside stores
with the free app and exchange them for
promotions in the marketplace.
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Introducing IGC, a Loyalty Points and
advertising platform helping retail
brands and tourism attract and reward
nearby customers in a fun, digital way.

Players use our FREE APP to view clues
and collect points and promotions

IGC show how loyalty tech is the
bridge between data,
engagement, and retention

Loyalty, Advertising, Retail

Data, Marketing, Retention




The Retailer | The User

e Direct foot traffic e Free APP

e Data visibility e Freerewards

e Engagement e Challenge friends

e Sales e Boast on social media
e Innovation e New fun and exciting
e Low cost campaign e Continuous

Users collect points on the free app by viewing digital AR pop-ups
n be customised by the retailer to display shops, products, logos
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The Retailer

Increase store Maximise loyalty
foot traffic programs
Two thirds of spontaneous Leverage loyalty points programs
purchases occur when customers by commercializing them

are inside the store

Data

Engage
Engage with new users and loyal
customers, highlight new product

lines and maximise customer data
for repeat purchases

Innovation
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Target Group

Our platform is teen to family focussed with
entertainment, food, cosmetics jewelry, holidays, g*F‘j‘{ft.hI?rl_,
concert tickets and desirables. A U

Ongoing clue drop events are in place for

fashion, auto, fitness, groceries and sport as
our system is built for global ongoing.



Solut

including placement, clues, digital pop ups,

a We facilitate a mass scale retail treasure hunt
redemption process, promotion and the APP.

incorporate swap and marketplace capabilities

We integrate loyalty points into the process and
e for the user to exchange with brands

prizes, and strategically coordinated clues, we're

a Exclusive, hard-to-get drops from top brands, mega
crafting an unforgettable customer experience.




Our USP
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Seamless App Solutions Space That Fits Smart Promotion Control

We offer three options: standalone, “We've tested in public areas and Our tests show users stay
integrated into your app, or within can recommend ideal spots. engaged rain or shine. Plus, our
MegaMall; based on budget and Space needs vary by store layout, system lets you control when
timeline. Integration with existing as the life-sized experience lets and how promotions are

apps may take longer due to users walk through it like a real released.
coordination store.”

Built for Every Season Creative Freedom

it’s built for ongoing or seasonal The canvas is set; you have full
s use. For example, MegaMall will creative freedom to design
run again in December and your own unique brand
January School holidays, or experience.
whenever brands desire.
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Desire

SME brands to self load both
promotions outside their shops

SME brands to load promotions into
the marketplace to be exchanged by
the users for “Loyalty Points”

Enterprise (Exclusive deals)
Whitelabel and megadeals

Z=2 swap Points

°
i’li Buy Points For Hunt

'r:% Loyalty Marketplace
An Categories Brands Points.
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'@‘ Place AR Treasure Displayed All ltems

Report Abuse

2\ Place Gold Bar
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o‘i Clues Page

gﬁ Ten Step Hunt
E Transactions
F‘-:;! My Placed Treasures

@ Leaderboard

L itond s ecosmetics é ClearlyFiltered

By Wwish lists
%} Settings (Soon)

Profiles Ecosmetics.com
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Clearly Filtered

ticket liquidator

Report Abuse

CE CE

PointBalance: @ 156 0 & MM :::’"M

Report Abuse

@ Hotels.com

Hotels.com
st min deal specials
Report Abuse
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hitps://www.beckett.com/
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Competitive Edge

Lower Cost Differentiated
)
Q Technology Scalable / Processes %’
= Cents to run a hunt Scalable technology
©
Multiple niches from restaurants §
to tourism N
\Q Low cost with self onboarding ?D
o :
I; Multiple Niches Blockchain ready
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Meet Our Team

Simo_n Church

CEO

Joseph Phillips

CFO
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THANK YOU

Looking forward to our potential together

View the live platform at
Https://InGameCredit.com
Apps go live in December for Holiday
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