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Investor Kit

This presentation provides an overview of the IGC Loyalty
technology platform and how it bridges the gap between
real-world foot traffic, loyalty points, and an advanced
digital marketplace.

|GC Loyalty enables businesses of any size to curate
engaging digital experiences at their chosen physical
locations, turning stores, venues, and landmarks into
Interactive destinations.

: Loyalty Technology
e Data / Retention
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Introducing IGC, a Loyalty Points and
advertising platform helping retail
brands and tourism attract and reward
nearby customers in a fun, digital way.

Players use our FREE APP to view clues
and collect points and promotions

IGC show how loyalty tech is the
bridge between data,
engagement, and retention

Loyalty, Advertising, Retail

Data, Marketing, Retention




The Retailer | The User

Free APP

e Direct foot traffic °

e Data visibility e Freerewards

e Engagement e Challenge friends

e Sales e Boast on social media
e Innovation e New fun and exciting
e Low cost campaign e Continuous

Users collect points on the free app by viewing digital AR pop-ups
n be customised by the retailer to display shops, products, logos
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Investor key notes

Solid scalable secure product
NVIDIA Inception Partner (Al)
CJ and AWIN partners

3 X Exit MM Founder

Tested market fit

Enterprise ready (Whitelabel)

|OS store approved
Play store approved
RippleX grant recipient
NRF acknowledgement
Large community base
Fantastic tech team

We have built the next generation of marketing platform
\ Strategically join us as we scale
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The Retailer

Increase store
foot traffic

Two thirds of spontaneous
purchases occur when customers
are inside the store

Maximise loyalty
programs

Leverage loyalty points programs
by commercializing them

Data

Engage

Engage with new users and loyal
customers, highlight new product
lines and maximise customer data

for repeat purchases

Innovation
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Target Group

Our platform is teen to family focussed with
entertainment, food, cosmetics jewelry, holidays, g&*F‘j‘{ft.hI?rl_,
concert tickets and desirables. A U

Our Tik Tok and Instagram focus has delivered
large exposure to daily active users

Ongoing clue drop events are in place for
fashion, auto, fitness, groceries and sport as

our system is built for global ongoing.




Solut

including placement, clues, digital pop ups,

a We facilitate a mass scale retail treasure hunt
redemption process, promotion and the APP.

incorporate swap and marketplace capabilities

We integrate loyalty points into the process and
a for the user to exchange with brands

prizes, and strategically coordinated clues, we're

e Exclusive, hard-to-get drops from top brands, mega
crafting an unforgettable customer experience.
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- i | Loyalty points can be the
\ 3 ‘ | brands or IGC’s

ur | Points collected can be

g ?'?l EXChange ,Yo swapped for deals in the

h. 7 |_oya|ty POlntSo | marketplace via the free
us | o8 app or website portal

Our self upload feature
enables any business to
create an experience!
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Desire

SME brands to self load both
promotions outside their shops

SME brands to load promotions into
the marketplace to be exchanged by
the users for “Loyalty Points”

Enterprise (Exclusive deals)
Whitelabel and megadeals
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Competitive Edge

Lower Cost Differentiated
©
Q Technology Scalable / Processes %’
= Cents to run a hunt Scalable technology
©
Multiple niches from restaurants §
to tourism -
\Q Low cost with self onboarding o
Self upload features or turnkey E Blockcha q
> Multiple Niches ockchaln ready
o
=
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Three successful exits across aviation, eCommerce, and logistics
sectors

Senior management experience in aviation, leading large teams and
complex operations

Recipient of multiple leadership and performance awards from
leading U.S. companies

Proven community leader with a strong track record in building
engaged global communities

Diverse background spanning defence, logistics, data, and enterprise
sales

President’s Club honouree for outstanding sales performance and
team leadership
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THANK YOU =

Looking forward to our potential together

To see the fun in action
please see

ot Tik Tok: @realmegamall
\\\

\\ o Or MegaMall.tech video showcase

§\ Soantact Simon@inGameCredit.cos
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